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Introduction
Clients are using LinkedIn to search for and check out freelancers. Other beneCits of LinkedIn include:
•
•

Building your network.
Learning things that help you manage your business.

JoAnna got her Cirst client through LinkedIn. Kelly regularly gets contracts through LinkedIn. Lori got an
anchor client—a big, steady client—through LinkedIn and as well as several smaller clients.
We all continue to get clients and contracts through LinkedIn. We also build and strengthen our
networks and have gotten practical advice on freelancing from being active on LinkedIn.

3 Steps to Results
You, too, can get these results, but you need to do three things:
1. Develop a complete, client-focused proCile to attract clients.
2. Build a big network made up of relevant connections.
3. Be active enough to rank high in search results.
Those three things are high up in LinkedIn’s search algorithm. Of the top Cive criteria:
•
•

#1 is proCile completeness and relevant keywords in the headline.
#2 and #3 are your connections:
- Common connections with the person who is doing the search
- Connections by degree (1st, 2nd, or 3rd)
- #4 is your activity.

The last criterion is your skills.
Once you’ve developed your complete, client-focused proCile and started building your network, you
only need to spend about 20 minutes a day (Monday through Friday) on LinkedIn to help grow your
freelance business.
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Step 1. Attract Clients With a Complete,
Client-Focused Profile
Complete
A complete proCile means you have >50 connections and the right content. Here are a few tips about
the right content:
•

Industry:

- For most of you, this will be Writing & Editing.
•

Location:
- Providing this when most of us work remotely seems counterintuitive, but this is part
of having a complete proCile.

•

Experience:
- List your freelance business for Current position

•

ProCile photo:
- See the information below.

A professional proCile photo is a must have! According to LinkedIn, “Members with a proCile photo on
LinkedIn can get up to 21 times more proCile views than members without a photo.” LinkedIn provides
10 tips for picking the right proCile photos in 10 Tips for Picking the Right LinkedIn ProCile Picture. Here
are their top 5 tips:
1.
2.
3.
4.
5.

Pick a photo that looks like you
Use a high-resolution image
Make sure your face takes up at least 60% of the frame
Be the only person in the picture
Get someone else to take the picture for you.

Client-Focused
A client-focused proCile needs to have the right keywords in both the headline and the About section.
Mention that you are a freelancer or freelance writer or editor. Other keywords can be your services,
your industry, and the type of clients you want to work with.
Make sure your proCile is interesting and conversational. Use short, action-oriented sentences and short
paragraphs, so people can skim them quickly and see if you are the right writer or editor for them. Put
subheads in ALL CAPS to break up the text, and add bulleted lists. If you Google “symbols for LinkedIn,”
you will Cind some you can copy and paste into to your proCile.

Examples of Compelling, Client-Focused Headlines
Lori De Milto, MJ
Freelance medical writer | Targeted Content to Attract, Engage, and Motivate Your
Audiences | On time, every time
JoAnna Pendergrass, DVM
Freelance Medical Writer │ Compelling Health Content that Engages, Educates, and
Empowers Patients and Pet Owners
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Kelly Schrank, MA, ELS
Freelance Editor Bringing Consistency, Structure, and Clarity to Dossiers, Slides, and
Manuscripts for Pharma Clients

About Section
You can use up to 2,000 characters including spaces in the About section, but only the Cirst 220-270
characters show before someone has to click on “see more” (102-167 on mobile). Be succinct and get
across your point quickly.

Examples of About Sections
Check out our proCiles to see what shows before “see more”:
•
•
•

Lori De Milto
Kelly Schrank
JoAnna Pendergrass.

Summarize your services and how you can help your clients meet their needs. Talk about your relevant
experience and background. Make connections between your experience and education and what you
do for a living. This type of narrative shows you as a whole person and makes you more relatable to
your clients. It gives them a chance to see you as a real person that they could work with and get to
know.
Use bulleted lists, short paragraphs, interesting and conversational language, and subheads to provide
more white space. Keep it interesting and give potential clients little bites of information, so it is easily
digestible.
Don’t forget to provide a call to action, so clients know how to contact you. Invite them to call or email
you, visit your website, or any combination of these. Include your email address, phone number, and/or
website address.

Examples of Complete-Client-Focused Profiles
Check out our proCiles:
• Lori De Milto
• Kelly Schrank
• JoAnna Pendergrass.

Step 2. Build a Big, Relevant Network
Relevant connections help you rank high in search results when clients are looking on LinkedIn for
freelancers. Common connections with the person who is doing the search are very important. And the
closer your connections are, the better.
LinkedIn has three levels of connections:
• 1st-degree connections are the strongest: These are your direct connections. Either you invited
the person to connect with you or he/she invited you to connect with him/her.
• 2nd-degree connections: These are connections of your 1st-degree connections.
•

3rd-degree connections: These are people who are connected to your 2nd-degree connections.
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Aim for at least 500 relevant connections. This could give you access to at least 250,000 people.

How to Focus Your Network
Focus your network on:
•
•
•
•

Clients
Other freelancers you know
Freelancers and other colleagues from AMWA and other professional associations you belong to
Other people in medical writing, editing, and communications.

If you don’t know a lot of people yet, don’t worry. By being active, which we’ll cover next, you’ll “meet”
relevant people you can invite to connect with you.
Start by inviting relevant people you already know to join your network. Here are some ways to Cind
more relevant connections:
•
•
•

Search the AMWA Freelance Directory for freelancers who do work like you do.
Search the AMWA Member Directory for people who work in organizations you might want to
work with. Do the same thing for other professional associations you belong to.
Invite relevant people who you meet through your LinkedIn activity to be part of your network.

When you comment on posts of relevant people, you can invite those people to be part of your LinkedIn
network. And when you write posts, the people who comment on them are likely to be relevant people
who you can invite to be part of your network.

Add a Personal Note
When inviting people to join your network, never send the default LinkedIn invitation. Always choose
“add a note,” and say something about how you know each other or what you have in common.
Here are a few examples of personal notes:
“I loved your post on XYZ. Please join my LinkedIn network.”
“I see we’re both freelance medical writers and members of AMWA. I’d love to connect
with you on LinkedIn.”
“Thanks for sharing your insightful ABC report on XYZ. I’d love to stay updated on
Best Company Ever’s activities. Please join my LinkedIn network.”

Step 3. Be Active Without Spending a Lot of Time
on LinkedIn
Being active on LinkedIn is the last piece of the puzzle to making LinkedIn work for you to build your
freelance medical writing or editing business.
Three are three big reasons to be active on LinkedIn:.
•

First, the more active you are on LinkedIn, the more you’ll get noticed by potential clients.
Getting noticed by potential clients on LinkedIn is an easier and less intensive way to build your
client base and obtain steady work.
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•

Second, being more active helps you rank higher in LinkedIn’s search results. When a potential
client is looking for a freelance medical writer or editor, you want to be listed as high in the
search results as possible.

•

Lastly, being active on LinkedIn will help you continue to build your network with other
freelancers who can provide you with valuable support, advice, and even referrals to great
clients.

There are three main ways to be active on LinkedIn:
1. Responding to other people’s posts
2. Writing posts
3. Sharing posts.

Responding to Other People’s Posts
There are two ways that you can respond to other people’s posts: liking and commenting.
Liking posts doesn’t require much effort. All you have to do is click the ‘like’ icon. But LinkedIn doesn’t
place a lot of importance on liking posts. However, this small effort on your part can mean a lot to the
person who created the post. I’m sure that a lot of us enjoy when something that we have posted gets a
high number of likes.

Commenting on Posts
Commenting on posts is far better than just liking them. In fact, it’s considered to be the gold standard
for being active on LinkedIn.
Each comment is a way to market yourself because your name and headline are visible along with your
comment. Also, commenting allows you to actively engage with the person who wrote the post, as well
as other commenters. In this way, commenting helps you to continue building your network.
Here are some tips for commenting:.
•

First, remember to tag the person who created the post. To tag, you will type the ‘@’ symbol,
followed by the person’s name. Their name will show up in bold and blue in your comment.

•

Second, be insightful in your comment. Do not comment simply for the sake of commenting. For
example, if someone posted an article, read the article and include a tidbit that you learned from
the article in your comment.

•

Third, be polite. Do not write something incendiary or disrespectful.

•

Finally, only comment on the posts that interest you and are written by relevant people.
Commenting on these posts will help you rank higher in the search results. You can also
comment on posts that interest you but aren’t necessarily written by relevant people in your
network. Similar to liking posts, this may engender good will with the person who posted, but it
doesn’t necessarily help with your LinkedIn strategy.
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Examples of Comments

Here is a post that Lori commented on. Notice how she tagged the person who wrote the comment, as
indicated by the red arrow. You can see that person’s name is in bold and blue. Also, note that her
comment was insightful and demonstrated that she read the article that was posted.
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Here’s an example of Kelly commenting on a post. Like Lori’s comment, Kelly’s comment was insightful
and indicated her interest in the information that was presented in the posted article.

Writing Posts
Writing a good post that will get you noticed requires some thought and pre-planning. You always want
to put your best foot forward with your posts, so it’s worth taking a few minutes to plan out what you’re
going to say.
Here are some broad topics you can post about: timely issues, freelancing and work tips,
announcements, and your articles.

Tips for Writing Posts
The Cirst and most important tip is to post consistently. Come up with a regular schedule, such as once a
week, that works for you.
Second, use images in your posts. Images will catch someone’s eye and draw attention to your post.
Pixabay and Unsplash are great resources for free images. Also, Canva has a wide selection of design
templates that are compatible with LinkedIn. Before adding the image to your post, make sure that the
image size is 1200 x 628 pixels.
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Third, respond to every comment. This is another opportunity to be active and build your network. Do
your best to respond to the comments within a day or two. Your response does not have to be long or
detailed; it is simply an acknowledgement that you appreciate the person taking the time to comment
on your post.
Fourth, include hashtags. Hashtags are a way to broaden the audience that will see your post, beyond
your network. Unlike on Instagram, where you can include up to 30 hashtags per post, it is advisable to
include only a small handful of hashtags in a LinkedIn post. Pick 2-3 hashtags, such as #AMWA or
#freelancing, that align well with the topic of your post and include them at the bottom of your post.
And last, proofread before you post! Any errors in your post can be a ding against your efforts to market
yourself. If you happen to notice a typo after you’ve published the post (or someone points out a typo to
you), you can edit your post after it has been published. Make sure to Cix the error ASAP.
Examples of Posts
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Sharing Posts
Sharing posts takes less effort than writing posts, but shared posts usually don’t garner as many views
as original posts. That being said, shared posts can be of value because they allow you to continue
building your relationship with the person who created the original post.

Making Time for Being Active
Decide how much time to spend on LinkedIn each week. Fortunately, you don’t have to spend countless
hours on LinkedIn to be active. We spend anywhere from 1-3 hours a week on LinkedIn.
Second, block out time to be active. Blocking out ‘LinkedIn’ time in your schedule can help you be
consistent. Aim to spend at least a few minutes on LinkedIn every 1-2 days to comment on posts,
respond to comments on your post, and check messages.
Kelly spends at least 15 minutes on LinkedIn each day. On the days that she posts on her company page,
she will spend about 1-2 hours on LinkedIn, depending on what she is planning to post.
Lastly, start slow. If you’re not already active on LinkedIn, it can feel overwhelming to ramp up your
activity. To counter that feeling, pick one activity at a time to work on. For example, start with
commenting more on other people’s posts, then work your way up to writing your own posts.
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Conclusion
Here’s a quick summary of key takeaways from each step.

Step 1: Complete, Client-Focused Profile
•

Complete proCile:
- > 50 connections
- The right content

•

Client-focused proCile:
- The right keywords
- Short, action-oriented sentences and paragraphs
- Subheads and bulleted lists
- A call to action in the ‘About’ section

Step 2: Big, Relevant Network
•

Rank higher in search results

•

Build your network to 500+

•

Focus on adding relevant people to your network:
- Clients
- Other freelancers
- Colleagues from professional associations
- Other medical communicators

Step 3: Being Active on LinkedIn
•

Get noticed by potential clients

•

Strategies to be active:
- Like posts
- Comment on posts
- Write posts
- Share posts

•

Start slow and be consistent
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